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CLEAR SPACE

The Penrith valley positioning graphic is most effective
when surrounded by as much white space as possible.

The examples below illustrate a simple formula for
calculating the minimum clear space and should be used
as a guide for all positioning graphic applications.

Use of additional clear space, outside the minimum
requirement is desirable.

Formula for minimum clear space
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MINIMUM SIZES

When reproducing the three configurations of the
Penrith Valley positioning graphic at small sizes the
following specifications must be adhered to.Any variations
require the approval of the Economic Development and
Marketing Manager of Penrith City Council.
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Further Information

For information about reproduction guidelines, additional
bromides, disks or colour swatches please contact the
Economic Development and Marketing Manager of
Penrith City Council.
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THE IDENTITY

The Penrith Valley positioning graphic is designed to be a
key visual symbol of the region’s positioning. The
positioning graphic symbol depicts three of PenrithValley's
unique assets — the river, the mountains and the new
Penrith Lakes. Further the positioning graphic promotes

Penrith as an Olympic Venue and as a region of Sydney.

The purpose of this guide is to detail production and
design standards that should be followed to ensure that
a consistent image is presented wherever the Penrith

Valley positioning graphic is used.
The Penrith Valley positioning graphic consists of
three elements:

¢ The symbol

e The wordmark

¢ The positioning line
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CONFIGURATIONS

When reproducing the positioning graphic always:

e use authorised master artwork (available as bromide
and in digital format on either Macintosh or IBM disks).
Authorised master artwork is available from the
Economic Development and Marketing Manager of
Penrith City Council.

o Always attach correct PMS colour swatches (from this
brochure or a PMS swatch book) to ensure correct

colour specification.

No other configurations are permissible.

Horizontal positioning graphic configuration
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Vertical positioning graphic configuration
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Positioning graphic without positioning line

CORPORATE COLOURS

The Penrith Valley’s corporate colours are PMS 136,
PMS 327, PMS 301 and black. The accuracy of these
colours is critical. Please provide colour swatches (from
this brochure or a PMS swatch book) to your printer to

ensure accurate colour reproduction.

PMS
136

When specifying other colour mediums (eg. paint, fabrics,
plastics, yarn) match the coated PMS colour swatches
and seek approval from the Economic Development and

Marketing Manager of Penrith City Council.

One Colour Reproduction

One colour versions of the positioning graphic should
be reproduced in black. No other colour variations or

tints are acceptable.
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When reversing the positioning graphic out of a solid

colour, the emblem is to appear as white.
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